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Introduction:

Personalization isn’t just a trend — it’s a powerful strateqy for driving growth in today’s competitive
marketplace. By offering custom products, you create unique connections with your customers, adding
value that goes beyond the product itself. Whether you're just starting out or looking to scale, this
ebook will guide you through the essential steps of building a successful personalized product business.
From identifying the perfect design niche to mastering order management and exploring new growth
opportunities, we’ve created this resource to equip you with practical insights and tools that will help
you thrive.
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Let’s dive in and discover how personalization can be
the key to unlocking your business’s full potential.

Create with purpose:

Find the right design
niche for your brand

In the personalized products market, finding the
right design niche is crucial for standing out and
capturing customer interest. Whether you’re
creating wall art, apparel, or mugs, understanding
the trends and preferences of your audience

will ensure your products resonate. This chapter
gquides you through some essential steps to

build a strong foundation for your personalized
product offerings.




Spot the opportunities:

Stay on top of market trends and preferences

Staying updated on market trends is essential

to ensure your designs hit the mark. Start by
reqularly monitoring consumer behavior and
industry shifts using tools like Think with Google,
and Google Alerts. These platforms can help you
identify breakout trends, customer pain points,
and what your audience truly desires. Additionally,
keep an eye on social media conversations and
customer reviews to capture real-time feedback
on what’s gaining popularity and where market
gaps exist.

To take your research further, consider seasonal
trends and cultural shifts that could impact

your niche. For example, certain designs might
perform exceptionally well during holidays, while
others could gain traction during back-to-school

or summer months. Understanding these patterns
allows you to stay agile and adapt your product
offerings to a constantly shifting market.

Regional preferences are another important
consideration for staying on top of market trends.
Consumer preferences can vary significantly
depending on the location, so what resonates

in one region may not work as well in another.
Analyzing sales data and customer behavior
patterns by region can give you deeper insights
into these variations, helping you tailor your
designs to suit specific geographic markets more
effectively.

Pro Tip: Analyze customer reviews for competing products and look for recurring issues or unmet
needs. These can be your opportunity to create designs that solve customer problems in a way

that your competitors don’t.

Be unforgettable:

Define your unique value proposition (USP)

Your USP is the reason customers should choose
your products over others. It’s the feature,
quality, or benefit that makes your product
unique. Crafting a strong USP requires a deep
understanding of both your audience and your
competitors. Consider factors like price, quality,
convenience, and differentiation to define what
sets you apart.

Your USP doesn’t need to focus on just one
element. You could highlight that your designs are
highly customizable (differentiation), that your
pricing is competitive (price), and that you offer
fast shipping with local production (convenience).

These factors are all part of the conversation
when defining why your product is different and
why customers should buy from you.

But there’s more to a powerful USP than just
these practical elements. Think creatively about
how your brand or products can emotionally
connect with your customers. One way to stand
out is by creating a compelling brand story.
Today’s consumers often look for a deeper
connection with the products they buy. If you can
weave your brand’s mission, values, or origin story
into your products, you create an emotional hook
that goes beyond features and pricing.

Focus on more than just selling a product — consider how you can share the story behind it.
Whether it’s through the journey of how the product was made or how it aligns with your brand’s
values, creating an emotional connection can turn a one-time buyer into a loyal customer. Find
ways to make customers feel involved, valued, or inspired through every purchase.



Brand harmony: Ensure your designs reflect

your identity

A strong brand identity is much more than alogo
or color scheme. It’s about ensuring the products
you create reflect the core values, aesthetics,
and tone of your brand. In essence, your designs
should speak the same language as your brand,
creating a sense of consistency that helps build
trust and recognition with your audience.

One way to achieve brand harmony is by ensuring
that your design elements, from fonts to imagery,
align with the emotions and values your brand
aims to evoke. For example, if your identity
centers around sophistication and elegance, your
designs should feature clean lines and premium

materials. Similarly, if your brand personality is fun
and playful, your product designs can mirror that
with bold, bright colors and quirky illustrations.

Remember that consistency across your product
range helps customers immediately recognize
your brand, no matter what you’re selling.
Whether it’s a mug, a poster, or apparel, the look
and feel of your products should reinforce the
values you want your brand to represent. This
cohesion strengthens your overall message,
ensuring that each design serves as an extension
of your brand identity.

Now that you’ve carved out your design niche, it’s time to bring your ideas to life. In this next chapter, we
explore the tools and strategies that will help you create stunning, personalized products that resonate
with your audience.

Next steps: Create custom products that leave a lasting impression. Get started with Gelato’s

Personalization Studio.



From concept to creation:

Make personalized ( e
products your )
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ideas into stunning, personalized products that ?;F o 1"\
resonate with your audience. In this chapter, ,’L
we’ll walk you through some of the most : *--"‘; :

Gelato’s Personalization Studio. We also offer
practical tips on choosing the right materials,
understanding design requirements, and
ensuring top-notch print quality.

effective design tools available in addition to ‘ e - — — - <\

Unlock creativity:
Choose the right design tools for your products

Creating high-quality, personalized products starts with the right graphic design software. Different
tools offer a range of features, whether you're a seasoned designer or just starting out. Here’s a look at
some of the best options, starting with Gelato’s Personalization Studio:

& Gelato

Personalization Studio

Gelato’s Personalization Studio transforms how sellers on Shopify and Etsy operate by automating
design tasks and streamlining the customization process. You can focus on creativity while the Studio
automatically generates personalized designs based on customer input, providing real-time mockups
that let you instantly see how the final product will look. This not only saves time but also ensures

your designs meet customer expectations before production. With cross-platform asset sharing,

you can easily manage templates and collections across multiple stores, ensuring consistency. Plus,
personalized products command higher prices — typically 20-30% more than non-personalized items —
boosting customer loyalty and increasing your profits.

{_anva

Canva

Canva is an intuitive platform that can work wonders for creators of all skill levels. With an extensive
library of templates, graphics, and fonts, it’s ideal for designing eye-catching products without
advanced design knowledge. Its drag-and-drop functionality allows you to experiment with layouts
quickly, making it easy to create personalized products like posters and apparel among others.



Adobe Photoshop

Known for its advanced capabilities, Photoshop is perfect for detailed image editing and
enhancements. With features like layers, filters, and brushes, it gives you complete control over every
aspect of your design. While it may require more expertise, the level of customization is unmatched,
making it an industry standard for professional designers.
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GIMP (GNU Image Manipulation Program)

For those seeking a free yet powerful alternative to Photoshop, GIMP offers a robust set of tools for
image editing and creation. It has a slightly steeper learning curve compared to similar tools but it’s a
cost-effective solution for designers who want design flexibility without the high price tag.

When exploring new design tools, consider the learning curve. Start with platforms that offer
built-in tutorials or communities to quickly get up to speed without compromising your creativity.

Elevate quality:

2 Create personalized products your customers will love

Once you've selected your tools, it’s time to refine your design process to ensure your products meet
the highest standards. Here are some essential tips:

v  Pick your products and materials carefully

The same design can look dramatically different depending on the material and product type.
Understanding the characteristics of the material can help you choose the right products for your
design. For example, a vibrant design may appear crisp on cotton but less defined on polyester blends.
Knowing how different fabrics or surfaces absorb ink will ensure your designs maintain their quality and
visual impact. Before launching a product, always order a sample to see how the design looks in real
life. This ensures the finished product meets your expectations and allows you to make any necessary
adjustments.

v Use high-quality designs

A low-resolution design will almost always result in a low-quality print. Ensure your artwork meets the
recommended resolution for the product you’re printing on. Most platforms will display the required
resolution and offer image-enhancement features, but starting with a high-resolution file is key.



v Mind the bleed area

Many products require you to account for the bleed area — the extra margin around the edges of your
design. Bleed ensures that when your product is trimmed after printing, there are no unprinted edges or
unwanted white borders. Even slight misalignments during trimming can leave a visible white line, which
can significantly impact the professional appearance of edge-to-edge designs like photos, postcards,
or business cards.

Before scaling production, test your design on multiple product types and materials. Small
adjustments in colors or placement may be necessary to maintain a consistent look across
different surfaces and ensure top-notch quality.

You’ve got the tools and strategies to bring your creative vision to life. With the right design platform
and print quality in place, you’re ready to create custom products your customers will love.

Next steps: Align your pricing strategy with your brand. Use pricing strategies that ensure profitability
while keeping your customers happy.

Price it right:

Set up your
personalized
products for success

Getting the pricing right for your personalized
products is critical to ensuring profitability

and long-term success. Personalized products
typically command higher prices than non-
personalized items, but pricing them requires
careful consideration of factors like production
costs, shipping, and profit margins. In this
chapter, we’ll explore how to price your products .
effectively, keeping your customers happy while * »
securing a sustainable profit for your business. 4 ‘1'




Understand costs:
Break down your expenses for smarter pricing

Before setting your prices, it’s essential to have a clear understanding of all the costs associated with
creating and delivering your products. These include:

e Production costs. e Taxes.
The base cost of each item, which includes Taxes vary by location and it’s important to
material, printing, and any customization fees. account for these when pricing products.

e Design costs. o Platform fees.
If you outsource design work, divide the cost Whether you’re using Shopify, Etsy, or another
of hiring a designer by the number of products platform, factor in fees like transaction or
you expect to sell. Even if you create the listing charges.

designs yourself, factor in the time you spend,
assigning yourself an hourly rate.

¢ Shipping costs.
Depending on the size and weight of your
products, shipping can vary. Decide if you want
to charge for shipping separately or offer “free
shipping” by incorporating it into the price.
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Instead of offering blanket free shipping, experiment with tiered shipping incentives.
For example, provide free shipping on orders over a certain threshold, and discounted shipping
on smaller orders. This encourages higher spending without significantly impacting your margins.



Find the sweet spot:

2 Balance price and profitability

Once you have your costs in mind, it’s time to add a profit margin that works for your business. The goal
is to set prices that not only cover your expenses but also reflect the value of personalized products.
Customers are willing to pay more for personalized items, and as our research below shows, you can set
prices significantly higher than non-personalized products.

Here’s a quick look at how personalized products typically compare:

Product Type Diflf:::':\ce
Apparel $46.87 $26.20 +79%
Drinkware $19.73 $14.32 +38%
Wall art $88.58 $4712 +88%
Photo gifts $40.40 $31.69 +27%

Personalized products command a premium price because they offer a unique, customer-tailored
experience. Be confident in charging more while ensuring your pricing remains competitive within the
market.




Effective pricing:

3 Set your products up for success

There’s no one-size-fits-all approach to pricing, but here are some common strategies that can help you
price your personalized products effectively:

e Cost-plus pricing. e Demand pricing. Adjust your prices based

Calculate all your costs (design, production,
shipping, taxes, platform fees) and add a fixed
profit margin. This approach ensures you cover
all expenses and make a profit.

Competitive pricing.

Research your competitors and price similarly,
with slight variations based on the added
value of your personalized products. Offering
superior customer service, premium quality,
or faster shipping can justify slightly higher
prices.

Value-based pricing.

Price your products based on the perceived
value to your customers. Personalized
products, for example, have a higher perceived
value, allowing you to charge a premium.

on demand and seasonality. Increase prices
during peak times like the festive season when
demand is high and reduce them during slower
periods.Platform fees.

Penetration pricing.

When entering a new market, consider offering
lower prices initially to attract a customer base
and gradually increase them once demand
grows.




Boost sales: Create irresistible bundles

4 and discounts without hurting margins

Discounts and bundles can be powerful tools to drive sales, but they need to be handled carefully to
avoid cutting too deeply into your profits. Offering seasonal sales, holiday discounts, or bundle deals can
create urgency and attract bargain-hunters. However, make sure that you’ve built enough margin into
your base prices to absorb these discounts without losing profitability.

o For example: e Bundle pricing:
Anchor pricing: Display a higher “original” price Offer discounts on bulk orders or package
and offer a discounted price to create a sense related products together, like personalized
of value. mugs and matching apparel, to encourage

customers to spend more.

Leave room for sales events like Black Friday or holiday discounts by pricing your products
slightly higher year-round. This allows you to offer meaningful discounts while still maintaining
healthy margins.

With a solid pricing strategy in place, you’re ready to maximize profits while staying competitive in the
market. By understanding your costs, setting smart prices, and offering strategic discounts, you can
ensure your personalized products are positioned for success.

Next steps: Focus on marketing strateqies that drive visibility and boost sales for your personalized
products.



Make it personal:

Market your personalized
products effectively

In the world of personalized products, marketing needs to go beyond traditional approaches.
Personalization adds an emotional layer to your offerings, so it’s crucial to showcase that in your
marketing. Whether you're targeting customers looking for unique gifts or those who want to add a
personal touch to their everyday items, this chapter covers strateqies to help your products stand out.

Leverage emotion:
Tap into the emotional power of personalized products

Personalized products often have meaning tied to important life events, memories, or individual
expression. As such, your marketing approach needs to be different from “reqular” products. Highlight
the emotional element in your campaigns by focusing on the personal value of your products. For
instance, if you're selling personalized mugs, emphasize how they make the perfect gift for a loved one,
reminding them of shared moments.

Promote the storytelling aspect behind the product: What story can your customers create with their
personalized items? By tapping into that emotional connection, your marketing will resonate on a
deeper level.




Create compelling pages:
Design product listings that captivate and convert

One of the keys to selling personalized products is to create listings that clearly communicate the
customization options. Customers need to easily understand how to personalize their item and visualize
the final product. Here are some tips for creating effective listings:

e Keep it clear and concise. Explain how e Highlight benefits. Don't just list features —
customers can personalize their productsin a emphasize why these customizations matter
simple, user-friendly way. to your customers.

¢ Use high-quality visuals. Show the productin ¢ Include reviews and star ratings. Real feedback
different stages of customization, including from customers is a powerful trust-builder.

mockups and final versions. Tools like Gelato’s
Personalization Studio allow customers to see
a live preview of their customizations.

Use interactive elements, like live previews or 360-degree views, to help customers visualize
their personalized product in real time. This enhances engagement and can significantly increase
conversion rates.

Enhance trust:

3 Build credibility with customer testimonials

As we’ve just touched on, real feedback will provide social proof that personalized products deliver
value. People want reassurance that the product will meet their expectations, especially when ordering
custom items. Encourage happy customers to share their experiences, either in written form or through
photos and videos. Share these reviews on your product pages, in marketing emails, and across social
media to build trust.

Encourage customers to leave authentic reviews by offering a small incentive, like a discount on
their next purchase. This not only boosts the number of testimonials but also ensures richer, more
persuasive content that builds trust.

Maximize reach:

& Promote personalized products across key channels

Promoting personalized products effectively starts with reaching your customers where they spend
their time. This is where omnichannel marketing truly shines. By integrating multiple platforms, you
create a seamless, consistent experience that aligns with how customers engage across various
touchpoints. Since personalization is all about focusing on the customer, omnichannel strategies are a
strateqgic way to keep your messaging and branding cohesive while reaching your target audience on
the platforms they trust.



With this in mind, here are some of the most impactful channels to promote your personalized
products:

e Social media platforms. Platforms like e Google shopping and ads. Google Shopping

Instagram, Pinterest, and Facebook are
perfect for showcasing your products with
engaging visuals and user-generated content.
Personalized products, especially as gifts,
thrive on these emotionally-driven platforms.
And don’t underestimate TikTok. With over 1
billion active users globally, it’s an underrated
platform where viral content and product
discovery are huge opportunities for sellers.

Email marketing. Use targeted campaigns

to connect with your audience on a personal
level. Including product mockups in your emails
or offering tailored discounts can significantly
boost conversions. For Gelato sellers, you

can take it a step further by offering real-time
previews of custom products directly within
the email. This feature lets potential buyers see
their personalized designs in real time, adding
a personal touch that increases engagement
and encourages purchases.

Etsy and Shopify. Etsy is well-known for

its focus on personalized products, while
Shopify provides flexible tools like real-time
personalization previews. Both platforms make
it easy to engage with customers and enhance
their buying experience through product
customization.

helps capture customers actively searching for
personalized products. With well-targeted ads
and retargeting strategies, you can highlight
unique selling points like fast delivery and local
production, keeping your brand visible at every
stage of the customer journey.

Content marketing and blogs. Well-written
blogs and SEO-optimized content allow you

to reach customers who are researching
personalized products. Share the stories
behind your designs, create helpful how-tos,
and offer inspiration, helping drive organic
traffic and build a deeper connection with your
audience.

Influencer collaborations. Partner with
micro-influencers who align with your brand

to authentically promote your products.
Influencers provide credibility and increase
brand awareness by sharing your personalized
items in their own content, driving interest
through real-life recommendations.

Keep the customer experience central to your omnichannel strategy. Ensure consistent branding,
tone, and messaging across all platforms, and focus on how each touchpoint creates a smoother,

more personalized buying journey.

5 Seeitin action:

Real-life examples of personalized product campaigns

Nothing illustrates the power of personalization better than real-life examples. By looking at creative
marketing campaigns from successful sellers, you can gain valuable insights into what works and how
personalized products have captured customer attention and driven sales.

Once you have your compelling marketing strateqy, it’s time to focus on how you manage orders and
ensure a seamless customer experience. In the next chapter, we’ll dive into optimizing your order
process, maintaining product quality, and handling feedback effectively.

Next steps: Streamline your order process to ensure smooth delivery and a positive customer
experience, setting your business up for long-term success.



Order management and customer experience:

Deliver excellence
at every step

Once your personalized products are ready to
sell, efficient order management becomes the
backbone of your business. A streamlined order
process, coupled with high-quality delivery

and responsive customer service, ensures that
your customers receive a seamless experience
from purchase to delivery. This chapter focuses
on optimizing the order workflow, ensuring
consistent product quality, and handling
feedback and returns to keep customers happy
and coming back for more.

Streamline operations:

/

Optimize the order process

The order process is a critical touchpoint where customer expectations must meet operational
efficiency. A smooth, straightforward process can be the difference between a customer continuing on
to complete their purchase or abandoning their cart. Here’s how you can optimize this stage:

¢ Simplify the checkout process. Minimize
friction by offering guest checkout options,
social logins, and autofill features. These small
adjustments save customers time and reduce
cart abandonment. Streamlining the user
journey from browsing to checkout makes it
more likely that your customers will complete
their purchase.

o Offer multiple payment methods. Customers

appreciate options. Whether it’s through credit

cards, digital wallets, or services like PayPal,
providing a range of secure payment options
increases the chances of conversion. Make
sure the platform you’re selling on integrates
with a variety of payment gateways and
offers real-time confirmation for a smoother
experience.

¢ Transparent order summary and tracking.

Display a detailed order summary before
finalizing the transaction, ensuring the
customer has all the necessary information at
a glance. Once the order is placed, live tracking
through platforms like Gelato keeps customers
informed about their order’s progress,
reducing anxiety and enhancing trust.

Reduce cart abandonment by offering time-limited incentives, such as free shipping or a
discount, during the checkout process. This creates urgency and encourages customers to

complete their purchase without delay.



Deliver with precision:
Ensure seamless product delivery

Even the most beautifully designed product can fall short if the delivery experience

doesn’t meet customer expectations. It’s not just about getting products to your customers quickly;
it’s about ensuring they arrive in perfect condition while keeping the entire process transparent and
reliable. Here’s how:

e Choose reliable shipping partners. e Maintain product quality through consistent

Fast and reliable shipping is vital to customer
satisfaction. For instance, Gelato’s global
production network helps reduce delivery
times by producing your products close to
where your customers are located. This not
only speeds up delivery but also cuts down on
costs and environmental impact.

Offer flexible shipping options.

Give your customers control over their delivery
by offering various shipping speeds. This helps
align delivery with their urgency and budget,
improving the overall customer experience.

fulfillment.

Partnering with reliable logistics and fulfillment
providers ensures that your

products are produced and delivered with
consistent quality. Quality control throughout
the production and shipping process reduces
the chances of damage or defects in the final
product.

Offer real-time order tracking to reduce customer inquiries and anxiety around delivery status.
This can also improve your overall customer service experience by providing transparency.

3 Manage experiences:

Streamline returns and customer feedback

A great customer experience doesn’t stop at delivery. Effectively managing feedback, returns, and
exchanges ensures customers feel supported even after their purchase. Here’s how you can handle
these aspects to maintain strong, long-lasting relationships with your customers:

o Make the return process easy and transparent. e Analyze returns data.

A hassle-free return policy builds trust and
confidence. Offer customers clear instructions
on how to initiate returns or exchanges and
ensure the process is straightforward. Where
possible, encourage exchanges instead of
refunds by offering store credits or other
incentives.

o Actively request feedback.

Customer feedback is invaluable for improving
your products and services. After an order is
delivered, follow up with a request for a review.
You can use positive testimonials to build social
proof, while constructive feedback helps you
identify areas for improvement.

Track your returns data and use this
information to identify recurring issues —
whether it’s product sizing, material choices,
or shipping delays. These insights can help you
refine your processes and product offerings,
ultimately reducing the number of returns.



Invest in an automated customer feedback system. Sending post-delivery follow-up emails to
request reviews or ask for feedback ensures you gather insights quickly and can address any
issues proactively.

You've refined your order management process, ensuring a seamless experience for your customers
from purchase to delivery. Let’s now look ahead and scale your business. We’'ll explore how to expand
your product range, tap into new markets, and leverage data to grow strategically.

Next steps: Focus on scaling your business by expanding your offerings, utilizing analytics, and
exploring new sales channels for greater growth.

Build bigger:

Scale your
personalized )
product business

Scaling your business is an exciting opportunity
to reach new heights. As your brand grows, it’s
essential to think beyond just what’s working
now. This stage is about expanding your reach,
exploring new opportunities, and optimizing your
operations for sustainable growth. Here we’ll
explore how to strateqically scale your business
while maintaining the personalized touch that
sets you apart.

Expand your offerings:
Grow your product range and target audience

As your business grows, expanding your product range is a natural next step. By diversifying your
offerings, you can cater to a wider audience and meet various customer needs. Whether it’s adding
new customization options or launching entirely new product lines, the key is understanding what
your current customers love and what potential new customers are seeking. Use customer feedback,
reviews, and market trends to guide your expansion strategy and make informed decisions on what
new products to introduce.

A broader product range also enables you to target different segments of the market. By identifying
new audience niches, you can tailor your products and marketing messages to resonate with specific
customer groups. This not only helps you reach new markets but also increases customer loyalty by
offering more options that cater to individual preferences.



Before launching new products, run small-scale tests with your existing audience or offer
pre-orders to gauge interest. This allows you to refine your offerings based on real customer
feedback while minimizing risk.

Leverage insights:
Use analytics to understand customer behavior

Customer analytics are essential for scaling your business successfully. By leveraging data, you can gain
valuable insights into customer behavior, such as what products they are buying, how often they make
purchases, and how they interact with your brand. This information can help you refine your product
offerings, improve customer engagement, and personalize your marketing strategies.

Analytics tools can also help you track the effectiveness of your sales and marketing efforts. By
monitoring key performance indicators (KPIs), such as conversion rates, customer lifetime value, and
average order size, you can identify areas for improvement and optimize your business processes for
greater efficiency and profitability. Understanding customer behavior is critical for staying competitive
in a growing market and ensuring that your business meets the evolving needs of your audience.

Use segmentation in your analytics to identify different customer groups based on behavior
patterns. This allows you to tailor marketing campaigns and product recommendations,
improving customer satisfaction and increasing conversion rates.

Broaden opportunities:
Explore new sales channels and partnerships

To effectively scale your business, you may need to expand beyond your current sales channels.
By diversifying where and how you sell, you can increase brand visibility and reach new customers
who may not be engaging with your current platforms. Consider adding more online marketplaces
like Amazon and social media shops to your existing sales channels. These platforms offer unique
opportunities to tap into new audiences and increase sales.

Partnerships are another effective way to scale. Teaming up with complementary businesses

that target similar audiences can provide exposure to new customers without direct competition.
Collaborative marketing campaigns, co-branded products, or joint promotions can help both
businesses benefit from increased visibility and shared resources. Make sure you choose partners who
align with your brand values and goals for long-term success.

Start by expanding into one or two additional sales channels before taking on too many. This
allows you to refine your processes and avoid spreading resources too thin, ensuring smooth
growth.



Final thoughts:

The way forward for your business

As you look to take your business to the next level, success will come from a thoughtful combination
of creativity, strateqy, and leveraging the right tools. Here’s a recap of the key takeaways to guide your

journey forward:

o Define your design niche. Build a product range

that resonates with your audience and stands
out in the market.

e Master product creation. Use dynamic design
tools and best-practice strategies to produce
high-quality, personalized items.

o Set profitable prices. Ensure your pricing
strateqgy reflects both value and customer
satisfaction, while maintaining profitability.

Elevate your marketing. Leverage emotional
storytelling and omnichannel marketing to
boost engagement and sales.

Optimize customer experience. Streamline
order management, ensure product quality,
and handle returns efficiently.

Scale strateqically. Expand your product
range, use data insights, and explore new sales
channels for sustainable growth.

Take your brand to the next

level with Gelato

With a strong foundation established, it’s time to put your plans into action. See firsthand how you
can leverage Gelato to streamline operations, scale efficiently, and deliver exceptional customer
experiences. Check out our Demo Store for inspiration.

Visit our demo store

Learn how Gelato can help your business scale
Visit us at Gelato.com



https://gelato-demo.myshopify.com
http://www.gelato.com
https://www.facebook.com/gelatoconnects
http://www.instagram.com/gelato/
http://www.linkedin.com/company/gelato/posts/?feedView=all
http://www.tiktok.com/@gelatocreate

